&) SeatForever

INVESTOR’S PRESENTATION

Industry: Event Ticketing Contact : kevin@seatforever.com
Market: $45 Billion Phone: 617-500-3458
Stage:  MVP/Prototype Invest :  angel.co/seatforever

Location: Boston, MA Ask:  $50K / Angel / Advisor



VALUE PROPOSITION

Online event ticketing has grown to a $45 billion industry.

SeatForever is prepared to enter the digital ticketing space to offer online and mobile opportunities
that transcend the current market offerings. With unique customer profiling, customization features,
and unique combination packages, SeatForever will offer customer solutions at every level of the fan’s
experience.




MARKET STATISTICS
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* The average US household spends nearly $3,000 on entertainment each year?!
» Ticketing revenue is expected to grow at a rate of 10% each year through 20232
* Online event ticketing market expected to reach $68 billion by 20253

reditcards.com Sporting Events Spending Poll
2 Statista Market Forecast — Event Tickets
3Grand View Research Report: Online Event Ticketing Market Size, Share & Trends Analysis Report By Platform (Desktop, Mobile), By Event Type (Sports, Music & Other

Live Shows, Movies), By Region, And Segment Forecasts, 2018 — 2025




MARKET OPPORTUNITY
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MARKET HIGHLIGHTS

Opportunities within robust market

Growth and Acquisition

StubHub acquired for $4.05 Billion (2019)
TickPick secures $40 million from investors and grows 60% in one year (2019)

Vivid Seats estimated annual revenue: $69.3 Million

Estimated Annual Revenue

TickPick: $117 Million
Vivid Seats: $69.3 Million
SeatGeek: $58.3 Million
RazorGator: $19 Million


https://www.nytimes.com/2019/11/25/business/stubhub-viagogo-ebay-sale.html#:~:text=On%20Monday%20the%20companies%20announced,Baker%20said%20in%20an%20interview.
https://pulse2.com/tickpick-raises-40-million-200-million-in-gross-transactions/
https://growjo.com/company/Vivid_Seats

SeatGeek:
Athletes
as Investors

SeatGeek's $35 Million Raise
Includes Superstar Investors

Peyton Manning, Carmelo
Anthony And Nas

THE WALL STREET JOURNAL.
SeatGeek Scores $62 Million for Its Ticket-Selling App




GO-TO-MARKET STRATEGY

Key Factor: Differentiation from competition

CUSTOMER SALES

Utilize custom user profiles to effectively market events

Filtering and Algorithms to find events nearby, by budget, by “Views”, by value or Search
Social Integration, “Memories” features, mapping, Incentivization and Profile Customization
In-App Chat (with text option) for: “Hard to finds”, Venue Direct Purchases, Recommendations

PARTNERSHIPS

Data/Consumer Insights to be shared with teams/venues to better define end user at events

In App Third-Party integrations (Parking Assistance, Traffic, Merchandise, Socials)
Develop partnerships with venues/franchises to offer unique ticketing products
Access to concessions/merchandise locations inside venues (Incentivize for Actions)
Group and Season Ticket Departments for Venues and Teams



EXECUTIVE TEAM

Eric Melin
Co-Founder & COO

SaaS & Search Marketing Exec.
20+ yrs. experiencein
investment banking, FinTech,
RegTech, and Google/SaaS
technology. Serial Entrepreneur
with successful exits.

Babu Gopalakrishnan
Co-Founder & CTO

Experienced in Information
Technology Consulting, will focus
to improve personalization using
technology, data, website, and

apps.

Kevin Rodgers
Co-Founder & CEO

Ex-Google and Paciolan,
experienced leader with 15+
years building and scaling sales
and operations teams across
digital media, ad tech and e-
commerce.

Ryan Jones
Co-Founder & CMO

Collegiate Athletics background,
will focus on partnerships and
relationship development.
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MOBILE STRATEGY & MOBILE APP

The digital ticketing industry has been transformed by mobile apps and mobile commerce.
The SeatForever App is more than a place to buy and sell tickets — we focus on memorializing the
“experience” in a way that creates a life-long memories that are linked with physical, tangible goods
and branded merchandise.

GETITON

[ # Download on the )
@& App Store | Googleplay



Our Technology

Our tech stack will be hosted in cloud and integrated seamlessly to drive user
engagement across all devices in selling or buying tickets. Users engage by
posting comments, images, videos, and live videos on social media. Behind the
scenes, we are a full e-commerce stack with social selling, personalized websites,
white-labeled mobile apps, and a complete backend for inventory management,
shipping/fulfillment...
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TECH OVERVIEW

Mobile Engagement seatforever.com

Social Network

Tech Environment

- cPanel

- LINUX — APACHE — MYSQL - PHP

- MYSQL — EXPRESS - React JS - NODE JS

- GitHub (Source Control) / GitFlow

- FlowDock (for TN Affiliation)

- ? SuiteCRM (Tasking System / Bugs / Tickets)
- ? SWIFT (mobile SDK / integration TBD)
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ADVISORS
Based in Bo§ton a_nd.New York, our ‘ ’

team has prior exits in Technology and
Consumer Products.
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ADVISORS

Advisors: 6-9 influencers/connectors. Quarterly Meeting Schedule. 1-8%ownership vested.
. Celebrity (Global recognition or TV — any vertical)
. Pro Athlete (Current or Former Player)

. Business Guru (startup advisor)

. Ticketing Exec (Ticketmaster, Stubhub, etc)

. Sports Marketing (Sports Industry Exec)
. Investing Pro (Wall Street Connector)
. Product/Branding Expert (or PR Agency)

. Attorney / CPA (or Large Firm)

Board Members

Capital Contributions, Key Introductions. Limited Time Commitments.




FINANCING

$300K
$500K

SEED (CO-FOUNDERS) ANGEL INVESTORS SERIES A SERIES B

ROUND UP IN PROCESS PROPOSED 2012 ESTIMATED 2020

USE OF INVESTMENT FUNDS

e Platform Development — web and mobile application

e Hire Key Personnel — engineers, developers, customer support team

e Establish a Board of Directors with Governance, Legal, and IP Protections
e Sales & Marketing Processes — advertising, search optimization, PR

e Build venues partnerships; and reach S1M revenue by year end
12



&) SeatForever

+1-781-816-8443

Accelerator/Angel $50k



mailto:kevin@seatforever.com

EXHIBITS:
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2021

SeatForever

The World's First "Socially Connected" Ticket Seller

* Mercury Integration 2
* SEO

» SeatForever 1

* Affiliate Site Integration * Mercury Integration 1 ) * SEO « Memory Box Concept
. SEO - SEO * Mobile App * Mobile App « Personalization
* Mobile App * Mobile App * Data Collection * Data Collection
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Current domains

To view Webalizer stats for a particular domain or subdomain use the drop-down menu to select the domain or sub-domain you want to view. Stats may
take up to 24 hours before they are generated.

Domain: -- Select Domain -- v Display

Usage Statistics for server.seatforever.com

TRAFFIC

Summary by Month
Generated 27-Aug-2019 15:30 UTC
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Month Daily Avg Monthly Totals
OO R P | Vi [Sites RO Viis | Poges  [NNSHGSHN IO
Aug 2019 18482|| 9226| 17499 1812| 3118 13382632 48941 472483| 249109 499024|
Jul 2019 13087|| 6724| 12353 T795( 3472 7911879\ 24662 382947 208473 405720|
Jun 2019 5442( 2953 5091 167|| 1152 3140495 5027 152730 88617 163270
May 2019 823 0 735 299 711 6273 9294 22815 0 25535
Apr 2019 542 0 509 135 566 4022 4078 15298 0 16287
Mar 2019 443 0 393 69| 487 3369 2147 12189 0 13746
Feb 2019 224 0 134 54/ 387 1614 1514 3752 0 6299
Jan 2019 406 0 113 64| 463 3132 2007 3506 0 12605
Dec 2018 395 2 131 51 303 2409 1230 3166 58 9486

Totals | 24455825 98900] 1068886] 546257] 1151972
|

Generated by Webalizer Version 2.23 52



API / Data Licensing (Temporary Solution)

300kmarks

ADD

A Any participant in the TicketNetwork
Affiliate Program (the "Program”)
requesting Application Programming
Interface ("API") access to the website
holding TicketNetwork Inc.’s event and
ticketing data ("Web Services™) must
complete this Application. In...

4 | Affiliate Contact Information Name:

M Confidentiality. The API, the API
Keys, the images and any other
materials TicketNetwork provides to
You under these Terms and
Conditions ("the API Materials”)
shall be TicketNetwork's
Confidential Information as defined
in the Agreement and shall be ...

A If my Application is approved, I agree
to the TicketNetwork API Access Terms
and Conditions.

" TNcom_API_Application a... X
Q/ticketnetwork TicketNetwork.com

accordance with its terms.

Entire Agreement. These Terms and Conditions and the Agreement constitute the entire agreement betwee
the parties for the subject matter hereof, it supersedes all other verbal and written agreements and negotiatior
by the parties relating to the subject matter hereof. In the event of any conflict between the TicketNetwork API
Access Terms and Conditions and the Agreement, the TicketNetwork API Access Terms and Conditions shall
control.

If my Application is approved, | agree to the TicketNetwork APl Access Terms and Conditions.

AFFILIATE <
o
Signature:
Name:
Eric Melin
Title: Founder

SeatForever, Inc.
Company:  c¢ric@seatforever.com
617-500-3458

Date:
2/13/2020

For TicketNetwork®” Use Only

Date Received:
Reviewed by:

Accepted ()  Rejected ()
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